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An Analytical Comparison between the Fair Trade Law

and the Consumer Protection Law

Kung-chung Liu

Abstract

Two years after the enactment of the Fair Trade Law (FTL) the
Consumer Protection Law (CPL) was adopted on Jan. 10, 1994. This
paper compares the two laws with respect to their purposes, subject
matters, administrative authorities, and mutual influences. It comes to

the conclusions that:

1. FTL with its Fair Trade Commission (FTC) aims to protect the
market competition and competitors in the first place, and only
secondarily to ensure an environment that is beneficial to the con-
sumers as a whole, while CPL pursues the direct protection of the
comsumers.

2. FTL with its administrative instruments regulates transactions in
the market place that are not to satisfy consumer needs only. On
the contrary CPL regulates the transactions that are made by the
consuImers.

3. FTC is an independent legal person under public law with full au-
thority to investigate and make administrative acts, while the Con-

sumer Protection Commission (CPC) is only a cabinet internal con-
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sulting body, which can neither investigate nor make administrative
acts.

. According to § 24 FTL deceptive or obviously unfair acts are forbid-
den. Some regulations from the CPL can contribute to the finding
of deception and unfairness, for example paragraphs 13, 18, 21, 24,
25 (deception), 12, 20 and 10 (unfairness). § 24 FTL in return helps

to concretize some regulations of CPL, like § 4 and § 22.





