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The Effect of Campaign Spending and
Its Externality:
An Analysis of Intraparty Competition in SNTV

Ding-ming Wang
Associate Professor

Department of Political Science, National Taiwan University

ABSTRACT

Previous studies have shown that campaign spending not only plays an
important role of attracting votes for the candidates, but also imposes a nega-
tive externality to their competitors. This paper expands the traditional cam-
paign spending theory to Taiwan Legislative elections where the Single Non-
transferable Vote (SNTV) is employed. Since SNTV endorses the characteris-
tics of low electoral threshold and intraparty competition, we distinguish two
kinds of opponents’ spending, spending of the same party and other parties, to
capture their different influences. The data was collected from the Control
Yuan for the 2004 Taiwan Legislative election, which is the only case with
SNTV where the political contribution and campaign expenditures data are
available. A two-stage least squares (2SLS) model is used to analyze the rela-
tionship between candidates’s spending and vote ratio. The findings can be
summarized as follows. First, challenger’s spending has a positive effect on
their electoral outcome, while the incumbents doesn’t. Second, the interparty
competition is not severe, due to the insignificant influence of opponent’s
spending from other parties. Third, the spending of same-party competitors has
a significant negative externality on the electoral result, especially for the
incumbent’s votes. Forth, the negative externality becomes more severe in the
large districts. It indicates that the intraparty competition is more brutal when
the coordination mechanism fails to function corresponding to larger district
magnitude.
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